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Abstract

As the booming development of information services continues, Information
Architecture (hereafter: IA) is commonly used as a design guide for planning and
implementing an information product’s structure and content. Previous studies pointed
out that IA plays an important role in enhancing the effectiveness of information
interaction in information products such as websites. However, there is still a lack of
research investigating how IA can be applied in the design process of information
products from designers’ perspectives. In order to fulfill the gap, this study aims to
explore information product designers’ perception and practices of IA in their design
processes, so as to understand how designers apply the concept of TA during design, and

how they learn and pass on the approaches of how information objects can be constructed.

A semi-structured in-depth interview method was applied in this study. A total of 18
employees who are responsible for the design of school information products from a
university of northern Taiwan were interviewed. Three existing models i.e., “IA four
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systems,” “the elements of user experience model,” and “design thinking process” were
also adopted as the corresponding research frameworks to help analyze the interviews in
order to understand the design process of designers, and their perception and awareness

toward [A.

Based on the interview results, the design process of information product designers
could be summarized into four stages: “target establishment,” “data analysis,” “interface
composition,” and “development and construction.” Throughout these stages,
interviewees made different decisions according to the characteristics of the product, the

relations of cooperation, the schedule or practice of the department, etc.

In terms of the perception of IA, although the majority of the interviewees had never
heard of the concept of 1A, they would still practice the concept of IA while designing
the information product during their design process. The study also found that
interviewees paid different attention to the four systems of IA, which reflected in the
priorities of their design considerations. As for the learning of design and structuring
information, the learning sources of the interviewees include online or physical resources,
personal networks, discipline background, working experience, and the experience
accumulated from using other information products in their daily lives, which all shaped
the interviewees’ concept of information product design. Based on the findings, this study
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also proposed a conceptual framework presenting information product designer’s design

stage with [A, which could become a reference to design practitioners.

This empirical uncovered the designers’ design process as well as their practice and
perception of IA during their design works. By developing an integrated framework
covering related theories, this study helps interpret how designers design and construct
the content and elements of information products, which bridges the gap of IA between
academic and practical communities. The results of this study would bring insights to

information service professions and communities.
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